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Empower Indian enterprises by focusing on the
most critical and relevant issues,
In a highly impact oriented manner
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Infrastructure Financial Inclusion: Digital Inclusion: Global Inclusion:
Inclusion: * M-payments  Utility VAS (health, » Export focus on:

* Urbanization  Savings account education etc) SE Asia

* Rural Economy * Micro-insurance * Digital Commerce Africa

* Water (Environment)  Microfinance * M-advertising * SME manufacturing
* Renewable Energy competitiveness
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*Talent Inclusion: Employer participation,
Quality and accreditation mechanisms,
*Good Governance

*Good Economic Policy
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Empower Indian enterprises by focusing on the
most critical and relevant issues,
In a highly impact oriented manner
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Infrastructure Financial Inclusion: Digital Inclusion: Global Inclusion:
Inclusion: * M-payments  Utility VAS (health, » Export focus on:

* Urbanization  Savings account education etc) SE Asia

* Rural Economy * Micro-insurance * Digital Commerce Africa

* Water (Environment)  Microfinance * M-advertising * SME manufacturing
* Renewable Energy competitiveness
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*Talent Inclusion: Employer participation,
Quality and accreditation mechanisms,
*Good Governance

*Good Economic Policy
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What do we
stand for?

Who and how
do we
engage”?

ILELCEEAS The super glue




Empowerment
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- Before we roll out technology we must decide

- Who we are?

- How we engage?

- How we create transparency internally and externally?
- How we want to be perceived?

- Do we want to be young, vibrant and cool..............
Or
Do we want to be Stoic, “administrative” and formal.

- Who do we want to attract?

- Established Entrepreneurs
- Young Entrepreneurs

- Global Business Leaders

- Social Entrepreneurs
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If we have decided we want to be young, vibrant yet stable and
“semi-formal” then we must evaluate how we operate... possibly the following

pillars to follow?
- Information should be free flowing and searchable ;
we must be better by quality of product not Chinese walls

- Communication should be engaging and interactive

- We have a wealth of knowledge in our members...how do we extract that ?

- We have a variety of opinions .... how do we measure ?

- We have a library of research .... how do we find and distribute ?
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Vision: Inspiring Kindness.

Mission: Motivating and fostering acts of kindness amongst
youth from schools, colleges and corporates towards the less
privileged.

Strength: Over 60000 Yuvaites across 30 cities of India from
200 Schools, 100 colleges and 50 companies reaching to
more than 1,50,000 kids in municipal schools / slums
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Session Of Compassion (Kids visit corporates):

1. Employees of the company throw a party for them and take a half an hour
knowledge sharing session.

Creating Knowledge banks :

1. All employees of the company donate a books, out of which a library is
created at assigned Municipal school.

2. Few employees nominate themselves to run this library.
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“your company” Scholarships:

1. Company will give (Rs. 5000) scholarships to top 10
students of 7" grade. It can be renewable up to 12th if

the students gets 70%.

2. Employees will nominate themselves to mentor these kids.

Drop of Life:

1. Blood donation at corporates to create a pool of blood for
municipal school children and their relatives.
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Role of Yuva Unstoppable:
1.

BN

Role of ASSOCHAM & Partner:
1.

mmediate Actionables
Delhi NCR, Mumbai, Pune, Ahmedabad, Surat

Yuva’'s on ground team will train team from each company regarding
different initiatives and will ensure flawless execution.

Mapping of Govt schools.

Monitor and motivate.

Corporate Unstoppable Awards with National dignitaries.

Encourage maximum participation

Hold a presentation at particular branch of Company in one of the above
mentioned cities.

Select and train a team to carry out different activities

Start with an Initiative 1 — session of compassion




Immediate Actionables

We are starting initially from Delhi NCR, Mumbai, Pune,
Ahmedabad, Surat, and Jaipur

Please put your info in the ‘Kindness Slip’
In front of you and we will kick start the campaign
soon.




He said-
“Be the change you want to see”...







India Corporate Week: December 14, 2010
Theme : Business sustainability — Emphasis on sustainability of
Business Economic, Social & Environment

Meeting with Finance Minister — (Pre Budget Meeting)
Jan 11" 2011

*Presentation on Pre Budget Memorandum

Upcoming Events:
National Manufacturing Competitiveness Council (NMQC):

January 19" 2010

* Members requested to provide inputs to facilitate maufacturing

competitiveness
* ASSOCHAM focusing on SME’s especially on technologyp gradation

and credit availability




Bihar: December 28" 2010

Called on Chief Minister Mr. Nitish Kumar
Keynote speaker at the Bihar Chamber of Commerce

West Bengal: December 302010
Called on Chief Minister Mr. Buddhadeb Bhattacharjee




Meeting with the Chinese Premier: Dec 158, 2010

Meeting with the Russian President : Dec 212010

Upcoming:
Meeting with the President of Indonesia: Jan 28 2011







Macroeconomic Snapshot

National Indicators

Real GDP growth (%) 9.2 6.7 8.9
Agriculture growth (%) 4.7 1.6 4.4
Industry growth (%) 9.5 3.9 8.9
Services growth (%) 10.5 9.8 9.8

Source: CSO ( figures for 2010-1
are for Bthalf )




Monetary and Fiscal Indicators

I P P P
2008-09 2009-10 2010-11

Inflation- WPI (avg) 4.8 8 7.48 (Nov. 2010)
Non Food Bank
Credit Growth 22.3 17.5 23 (Dec. 2010)
Deposit Growth 22.4 18 17
Fiscal deficit
(% of GDP) -2.6 -6 -55*

Source: CSO and * Revised estimate
RBI. of fiscal deficit.




External Sector Indicators

Exports (US$ billion)

Exports Growth (¢
YoY)

Imports (US$ billion)

Imports Growth
(%YoY)

Trade deficit (US $
billion)
Current Account
Deficit as % to GDP

Capital Account as
% GDP

FDI (US$ billion)
(Net)

FIl (US$ billion) (Net)

Targeted Exports and Imports for 2011-12 stand at US $220 bn and 320 bin respectively.

28.9

303.7

35.1

-118.4

-1.3

8.7

17.58

-15.02

13.7

278.7

194

-102.1

0.6

19.73

29.05

200809 | Fvo009.10 | 2010.11-

140.3

26.7
(Apr-Nov2010)

221.9

23.9
(Apr- Nov2010)

81.67
(Apr- Nov 2010)

-3.0

4.1

14.9
(Apr- Oct 2010)
50.9
(Apr-Oct2010)
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